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Dear Readers,

The Global Findex Database 2017 is out! This exhaustive
database released by World Bank after every three years gives
us a comprehensive picture of how far we have succeeded
in extending the access of financial services to all. It gives
invaluable insight on how adults in over 140 economies
access financial accounts, save, borrow and make payments.

This year’s Global Findex reveals that financial inclusion grew by
18 percentage points, from 51 per cent in 2011 to 69 per cent
in 2017. On the other hand, however, certain aspects, such
as the gender gap in financial access have remained constant
at 7 per cent since 2011. It also focuses on the transformative
role which digital payments especially mobile money is playing
in expanding access and use of account in regions such as
Sub-Saharan Africa.

There is lot to explore in the comprehensive Global Findex
Database and Report. We choose, instead, to offer our readers
the highlights through a series of four articles in this special
edition of Vriti — the financial inclusion series. In the first article,
we capture the key trends in financial inclusion worldwide. In
the second article, we focus on how mobile money is enhancing
financial access and usage, ranging from remittances to
government payments. The last two articles put the spotlight
on regional financial inclusion trends in India and Sub-
Saharan Africa.

| hope you like reading these articles, as much as we loved
creating them.

Happy Reading!
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Srinivas Nidugondi
SVP and Head of Mobile Financial Solutions
at Mahindra Comviva
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FACE CONNECTIVITY CHALLENGES
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— Srinivas Nidugondi

The latest edition of the Global Financial Inclusion (Global Findex)
database has been jointly released by The World Bank Group and Gallup.
Like its predecessors in 2011 and 2014 respectively, the data set offers
a multi-faceted view of how far along global efforts to expand access
to financial services have come and how they are likely to shape up.

As always, the key findings garnered from
this dataset are collated into a comprehensive
report, The Global Findex Database 2017:
Measuring Financial Inclusion and the Fintech
Revolution. In brief, the report outlines how
adults in over 140 economies access accounts,
make payments, save, borrow and manage
risk. Interestingly (and as expected), each
economy has its own set of successes,
challenges and opportunities when it comes
to financial inclusion. Consequently, the report,

overall, offers mixed results from the past
three years. For example, while, on one
hand, the global share of adults owning an
account currently stands at 69% (a seven
percentage point leap from 2014), women

(as a customer group) still lag behind men in
terms of financial inclusion. As per the report,
globally, a mere 65% of women have an
account, compared to 72% of men.

A seven percentage point gap, no doubt,
but, unfortunately, one that has remained
static since 2011.

Overall, of course, there is no doubt that
financial inclusion has made significant
inroads globally. Going forward, the report
highlights that the continuous involvement
of businesses will be vital for unlocking
opportunities to enhance financial inclusion.

This first article in the Financial inclusion
series brings key excerpts from the report.
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Financial Inclusion is
a Vital Facilitator of
Global Development

The Financial Inclusion Series

and global development. More succinctly, the
increased use of digital financial services,
such as mobile money services, payment
cards, et all, offers opportunities to manage

As per multiple research reports, there is an
unmissable link between financial inclusion

Examples of Financial Inclusion-Fuelled Development

financial risk, lower the cost of receiving

Delivering benefits in Kenya

A study in Kenya found that access to
mobile money services was especially
beneficial for women. It enabled
households headed by women to
increase their savings by more than
a fifth. Further, it allowed 185,000
women to leave farming and develop
business or retail activities and
helped reduce extreme poverty
among households headed by
women by 22%.

payments, reduce poverty and enhance
savings, especially for women.

Manage Financial Risk

Digital financial services simplify the
process of collecting money from friends
or relatives living in distant places.

A notable example was Kenya, where
when faced with unexpected financial
challenges, mobile money users did
not reduce household spending.
Conversely, non-users and users with
poor access to the mobile money
network reduced purchases by 7—10%.

Lower the Cost of
Receiving Payments

In Niger, leveraging mobile money for
the monthly payout of social benefits
from the government saved the
recipients an average of 20 hours

in overall travel and waiting time.

Enhance Savings

In Kenya, after being provided with
a savings account, women vendors
saved more and invested 60% more
on in their businesses.

Reduce Corruption and
Enhance Efficiency

In India, fund leakage for pension
payments reduced by 47% when

payments were executed via biometric
smart cards, as opposed to cash.
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Account Ownership
on an Upswing

69% of adults now hold an account at a
financial institution or via a mobile money
provider. This is compared to 62% in 2014
and 51% in 2011.

Account ownership is nearly universal in high-
income countries, with 94% of adults holding
an account. In comparison, 63% of adults
hold accounts in developing economies.

Unsurprisingly, Africa continues to be mobile
money’s biggest success story. 21% of adults
hold a mobile money account. Within this

Adults with an Account (2017)

B 20-39

Source: Global Findex database
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group, nearly half have only a mobile money
account, while the other half held an account
in a financial institution as well.

An interesting trend witnessed in developing
economies is that while account ownership
is on the rise, women have, more often than
not, been excluded. For example, in Pakistan,
account ownership has doubled since 2011
(10% was the initial user base). However,
this number has increased only amongst
men, while it stagnated amongst women.

In Ethiopia, account ownership has increased
by 18 percentage points among men since
2014, roughly twice the size of the increase
among women.

90-100 M No Data
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Where the accounts are held | 3%

A vast majority

of customers 64 OA)

globally prefer
financial institutions to
store their money

have opted for both,
a financial institution
as well as a mobile
money account

1%

uses mobile money only

How Developing Economies Stack Up

Overall, the growth in account ownership has been very uneven in these countries.
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high-income economies, the unbanked
individuals all hail from developing countries.
In fact, nearly half live in just seven developing
economies; Bangladesh, China, India,
Indonesia, Mexico, Nigeria, and Pakistan.
To put it in perspective, while both claim
relatively high levels of account ownership,
both China and India are atop the pecking
order in this context.

So, Who Remains
Unbanked?

Globally, the figure stands at 1.7 billion adults.
This number entails all individuals who neither
have an account at a financial institution, nor
with a mobile money provider.

The second part of this argument is that since
account ownership is almost universal in

Adults without an account by economy (%), 2017

Bangladesh

China

_ Nearly half of
1 India

Rest of all unbanked adults

54

world
q—- Indonesia
3
4

live in just

seven economies
Mexico

Nigeria

Pakistan

Source: Global Findex database

Also, women constitute a majority of unbanked

adults-980 million or 56%. Women are
overrepresented amongst the unbanked in
economies where only a small share of

adults are unbanked, such as China and
India, as well as in those where half or more
are, such as Bangladesh and Colombia.

Adults without an account by gender (%), 2017

Source: Global Findex database

Worldwide,

» most unbanked adults
are women
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Lastly, the poorer sections of a country’s
population also account for a disproportionate
share of the unbanked. Globally, half of the
world’s unbanked adults come from the
poorest 40% of households within their economy.
The other half hail from the richest 60%.

The Financial Inclusion Series

economies. In those where half or more of
adults are unbanked, the unbanked are as
likely to come from a poorer household as
from a wealthier one. In economies where
only about 20—30% of adults are unbanked,
however, the unbanked are much more

However, even this pattern varies amongst likely to be poor.

Adults without an account by within-economy income quintile (%), 2017

Richest

Poorest .
Twice as many

unbanked adults live in

the poorest households
in their economy
as in the richest ones

Source: Global Findex database.

Adults without an account by within-economy income quintile (%), 2017

China

Owing to its size,
the country has 225 million
unbanked adults.

Pakistan

The country has

over 100 million
unbanked individuals.

India

The country
houses 190 million
unbanked adults.

Indonesia

The country has 95 million E
unbanked individuals. i unbanked individuals.

Where Women stand The Economic Divide

v i v

Nigeria, Mexico and Bangladesh
All three countries have a significant chunk of

China

65% of the unbanked population belongs
to the poorest 40% of households.

Kenya
Two-thirds of the unbanked population
constitutes women.

Bangladesh Brazil

65% of unbanked adults are women. 58% of the unbanked belong to the
————————————————————————————————————————————————— ' poorest 40% of households.

Colombia
56% of unbanked individuals are women.
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Why Are Certain
Sections Unbanked?

Despite global growth, there still remains a
large chunk of the global population which
falls through the cracks. This gap is attributed
to several factors, ranging from lack of sufficient
funds to even religion. For instance, two-thirds
of adults without an account at a financial
institution cited the absence of adequate
funds. Meanwhile, 30% of adults said that
there is no requirement for such instruments.

V RITTI october 2018 11

Cost is another important barrier, cited by
26% of unbanked adults. Interestingly, 26% do
not have an account as they rely on another
family member who does. This, needless to
say, has been cited more often by women
than men. Distance is another factor for 22%
of adults surveyed. Meanwhile, 20% of adults
cited the vast documentation required to open
an account as a barrier, while 16% don’t
hold any stock in existing financial systems
at all. Interestingly, religion also plays a role,
as per 6% of unbanked adults surveyed.

Adults without an account by within-economy income quintile (%), 2017

Not enough money

Do not neend an account

Accounts too expensive

Family member already
has an account

Financial institutions
too far away

Lack of necessary
documentation

Lack of trust

Religious reasons

0 20 40

Cited as sole reason

Source: Global Findex database

Lack of enough money
is the most commonly

cited barrier to
account ownership

80

Cited with other reasons

Note: Respondents could choose more than one reason.

Adults without an account by within-economy income quintile (%), 2017

ok
&
1 in 5 adults cited

lack of adequate funds
as the main factor

CXS,

72% of unbanked :
women in Turkey and |
35% in china said they

rely on a family member !

3% said
they do not require
such instruments

33% of unbanked
adults in Brazil, Indonesia
and Kenya and 41%
in the Philippines cited
distance as a barrier

60% of unbanked adults
in Brazil, Colombia and
Peru cited cost as
the main factor

@O@®

i 35% in Zambia,
| 45% in the Philippines
i and 49% in Zimbabwe
! cited documentation

i requirements
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Women and Mobile Money

Significant growth notwithstanding, disparity
in account ownership still exists. Globally,
women are still less likely to have access to
an account, compared to men. 72% of men,
as against 65% of women have an account,
a gender gap of 7 percentage points.

Interestingly, the situation has more or less
remained static since between 2011 and 2014,
at 7 percentage points. Another notable
development is that certain economies that

Adults with an account (%), 2017

World
7 percentage ﬂ-

points

High-income

economies
Developing 9 percentage il
economies Pl

0 20 40 60 80

O Women Men

Source: Global Findex database.

On the other hand, there is no discernible
difference in high-income economies, on an

The Financial Inclusion Series

did not have a gender gap in 2014 still don'’t
(on an average) but, the converse is also true.
Here’s the catch, though, Burkina Faso and
Ethiopia are two exceptions to this rule.
While both didn’t have a gender gap in 2014,
the situation has now changed. This is
primarily owing to the increase in the number
of accounts in these countries-more amongst
men than women, needless to say.

In developing economies, 67% of men have
access to an account, compared to 59% of
women.

Overall in developing
economies, women are
less likely than men

to have an account

100

average. However, a few economies are an
exception to this rule.
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Source: Global Findex database
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The Gender Disparity Score in Developing Economies

Bangladesh, Turkey

and Pakistan
The gender gap stands at
nearly 30 percentage points.

-

</

O Morocco, Mozambique,
Peru Rwanda, and Zambia
The gender gap is pegged in
double digits.

.

/¥‘\
East Asia, the Pacific,

. Central Asia, Bolivia,
Namibia, South Africa,
Sri Lanka and Vietnam

There exists no appreciable
gender disparity.

N
J

\
_/

Brazil and India

Smaller gaps are found in these
economies. In India, the gap is

6 percentage points, compared to
20 percentage points in 2014.

\_/

Ve

o -

N
)

O O
@ w

Argentina, the Philippines
and Indonesia

The gender disparity argument is

flipped in these countries. Women
are more likely to hold an account
than their male counterparts.

Gender Disparity in High-Income Economies

O O
United Arab Emirates
Ownership is nearly universal
amongst men, at 93%.
The share amongst

women is considerably
lower, at 76%.

N

7

o

Chile and Uruguay

The share of men with accounts
is 6-7 percentage points higher
than the share of women.

' Saudi Arabia

The gender gap is
O e

of 22 percentage points
gender divide is still a very real challenge.
Industry stakeholders, are you listening?

N\

All'in all, while the global digital payments
divide is being bridged (albeit slowly), the

Source: Global Findex Database and Full Report

About the author: Srinivas Nidugondi has over 20 years of experience in various industries
including financial services, payments and commerce in a variety of business and product
related roles and most recently with a specific focus on enabling banking, payments and related

services through digital channels. At Mahindra Comviva he heads the Mobile Financial Solutions
business unit, which currently has over 130 deployments globally, providing services for more
than one billion consumers.
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Leveraging Mobile Money:
From Bill to Government Payments
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— Vamsi Madhav

V RITT]I october 2018

The success of mobile money cannot be measured merely by examining
service uptake. An equally vital factor is how the service is leveraged
and which use cases have come to the fore (or not) and why. The second
article in the Financial Inclusion series offers a perspective in this direction.

Key takeaways include...

How Mobile Money
is Utilized

As expected, mobile money is largely being
utilized for first generation transactions, such
as bill payments, remittances and receiving
wages or payments from the government.
The latest edition of the Global Financial
Inclusion (Global Findex) database has
classified these payments into five broad
categories namely:

Payments from government to people
(public sector wages, public sector
pensions, and government transfers)

Payments from businesses to people
(private sector wages)

Other payments for work
(payments for the sale of agricultural products
and payments from self-employment)

Payments from people to businesses
(utility payments)

Payments between people
(domestic remittances, both those sent and
those received).

Breaking it down further, across the world,
nearly a quarter of adults receive payments
from the government. Globally, 28% of adults
working in the private sector receive their
wages through this medium. In addition,

a significant proportion of adults receive
payment for the sale of agricultural products
through mobile money. Sending or receiving
money also remains a priority for customers,
especially in Sub-Saharan Africa. Half of
the adult population in the region utilizes
remittances, which is clearly no mean number.

Utility payments, too, account for a significant
share. Globally, 57% of adults have made
regular payments for water, electricity, et all.
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The Many Use-Cases of
Mobile Money

1. Government Payments

High-income economies: 23% of adults
receive government payments.

Norway and Sweden: Up to 25% of adults
receive these payments.

Developing Economies: The number varies
in developing economies, ranging between
less than 5% to as high as 64% (in the
Islamic Republic of Iran).

Brazil, Indonesia, the Philippines and
South Africa: 20% of adults reported
receiving these payments.

Europe and Central Asia have a high
proportion of adults receiving government
payments.

Russia: 12% of adults in Russia avail of
these payments.

Belarus: 20% have been reported in Belarus.

Patterns of Government Payments

Developing Economies: 4% received
government payments over a year. Broken
down, this constituted public sector pensions
(7%) and government transfers (12%).

High-Income Economies: Public sector
wages accounted for 11%, public sector
pensions made up 18% and government
transfers made up 23%.

2. Payments for Work

Overall, 28% of adults receive private sector
wages through this medium.

High-Income Economies: 46% belong to
high-income economies. These customers
receive the payment in their accounts.

Women were moderately less likely to
receive such wages than men. Both are
equally likely to receive it in their accounts.

Developing Economies: 24% hail from
developing ones. Only about half receive
the payment in their accounts.

Women are half as likely as men to receive
private sector wages, but, equally likely to
receive the funds in their accounts.

The Financial Inclusion Series

Upper-Middle Economies: Between 60%
and 70% of customers in Brazil, China,
Russia and South Africa receive the
payments in their accounts.

Customers in Mexico, on the other hand,
are equally likely to receive these payments
in either cash or in their accounts.

Lower-Middle Income Economies: In Kenya,
a large share of these payments is received
in the customer’s accounts.

In the Arab Republic of Egypt, India,
Indonesia, Ethiopia and Nigeria, most
customers reported being paid in cash.

3. Payments for Agricultural Products

Developing Economies: This applies to
15% of customers in developing economies.
Interestingly, 40% hail from in Ghana,
Kenya, and Zambia.

Most transactions were cash-based, while
one in five reported receiving them in their
accounts. A notable exception to this are
Ghana, Kenya and Zambia, where 40% of
recipients received the money in their accounts,
which are largely, mobile money-based.

4. Utility Payments

High-Income Economies: 77% of
customers make such payments directly
from their accounts.

Developing Economies: 53% of customers
paid for utilities, via either cash or directly
from an account.

5. The focus on Remittances

Developing Economies: 27% of adults
utilize domestic remittance services.

The Sub-Saharan Africa Story: 45% of the
population leverages this service. This was
especially true of Gabon, Ghana, Kenya,
Namibia and Uganda.

The Dominican Republic, Mongolia,
the Philippines and Thailand

The share of domestic remittances
exceeds 40%.
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How Accounts are utilized for Digital Payments

Digital payments are, without a doubt, on the rise. Between 2014 and 2017, the number of adults
making or receiving digital payments increased by 11% points, from 41% to 52%

The Digital Payments Story

Developing Economies

44% of adults make digital payments.

Between 2014 and 2017, the share of digital
payments increased by 12% points, from 32%
to 44% among all adults.

The share increased from 57% to 70%
amongst account holders.

| 2014 2017

Russia and Venezuela
v

Russian Federation and

EE Republica Bolivariana de Venezuela.
= The share of account owners using
digital payments is similarly high.

A

The use of digital payments is
nearly universal amongst account

holders at970A,

Ethiopia and India

v

Only about a third of account

=& | owners reported making or receiving
E at least one digital payment in the
past 12 months.

The figure stands at 85%

o9 High-Income Economies
][ v

91% of adults leverage digital payments.
Overall, the use of digital payments has
remained universal since 2014.

In developing economies, men, on an average are
5% points more likely to than women to make
digital payments. 72% of male account owners
leverage digital payments, compared to 67% of
female account holders.
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While there is little doubt that mobile money
usage has witnessed several changes, there
are still many miles to go. The report states
that this can be achieved in two key ways,

namely continued involvement of businesses
and active participation by the private sector,

The Financial Inclusion Series

developmental organizations and the
government. While this certainly has its
own share of challenges, the opportunities,
too are numerous. The catch is to hone in
on the right opportunity at the right time.

Source: Global Findex Database and Full Report

About the author: Vamsi Madhav is a seasoned professional in software product management
with keen interest in mobile financial solutions. He has over 19 years of work experience spanning
over complete innovation lifecycle, from ideation to launch, for complex enterprise-wide software.
At Mahindra Comviva he is a Vice President heading Product Management and Product Marketing
for Mobile Financial Solutions. He has been instrumental in extending the reach of company’s
flagship products mobiquity® and establishing its as the largest mobile money platform in the world.
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— Mohit Bhargava

Over the last few years, India has made significant strides in terms of
financial inclusion. As per the World Bank’s Global Findex Database,
that is. However, there remain multiple areas of concern, including
high rates of account inactivity and negligible use of digital payments.
This article analyzes the recently released Global Findex data to chart
the progress India has made in financial inclusion and the challenges

to be addressed in the future.

The last few years India has witnessed significant progress

on the financial inclusion front. According to the World Bank’s 2 §
Global Findex database, 80% adults in India have a financial 5 0
account now, up from 53% in 2014 and 35% in 2011. 2011 2014 2018

The most impressive part of this growth is that an increasing
number of women and the economically vulnerable have
opened account at financial institutions. 77% female adults
have an account, compared to 43% in 2014 and 26% in 2011.

The gender gap in account ownership has reduced drastically.
In 2014, men were 20 percentage points more likely than
women to have a financial account. That gap has now shrunk
to 6 percentage points, which is less that the global gap of

7 percentage points.
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Similarly, account ownership amongst the
economically vulnerable has also shown
good growth. Account ownership amongst
40% of the poorest households increased
from 27% in 2011 to 44% in 2014 and finally
to 77% in 2017. The gap in account ownership
between 40% of the poorest households and
the richest 60% households have decreased
significantly from 16 percentage points in 2014
to 5 percentage points in 2017. An important
factor driving this growth is the Pradhan
Mantri Jan Dhan Yojana (PMJDY) which
has added 316 million financial accounts
since its inception in 2014. Indian government’s
push to increase account ownership through
biometric identification cards helped narrow
the financial inclusion gap between males and
females as well as between the rich and poor.

Of course, there are still challenges to be
surmounted. 190 million Indians are still
unbanked, second only to China. Reaching
this last but a big and important financially
excluded segment will take more than just
the government programs. Another significant
challenge is the high inactivity rates. In end-
2016, approximately 25% of accounts
created under the PMJDY initiative had
zero balances. As per the Global Findex
database, 48% of Indian adults who hold
accounts have not executed any transactions
pertaining to deposits or withdrawals over
the past one year. More efforts are needed
to educate customers about using their
accounts for transactions.

The Financial Inclusion Series

Another area of concern is high cash usage.
Despite significant growth in the number of
bank accounts, people still prefer to send or
receive money, pay bills and purchase at
merchants using cash. Digital payments are
yet to cross the chasm and reach a majority.
According to Global Findex database in 2017
a mere 29% of Indian adults have made or
received payments digitally. In addition,
only 5% of Indian adults have used their
mobile phone or the internet to access an
account. The bad news is that this is lower
than African and South Asian countries like
Kenya, Tanzania, Zimbabwe and Bangladesh.
There is a silver lining, though, with the
government aggressively pushing digital
payments. Mobile-enabled payments are,
of course, an important part. BHIM, UPI and
Bharat QR have laid the ground for the growth
of mobile payments in the country and the
results are positive. For example, the leakage
of funds for pension payments have dropped
by 47% (2.8 percentage points) due to
payments being made using biometric smart
cards rather than being handed out in cash.

The government is taking steps to enhance
usage of digital payments. For instance, all
government offices are encouraged to accept
payments via UPI and QR codes, a QR code
is required on each ultility bill and an increasing
number of merchants are being encouraged
to adopt BHIM and UPI. The growth of
mobile payments is on the right trajectory,
and consumer education about its usage
and benefits can accelerate its growth.

Source: Global Findex Database and Full Report

About the author: Mohit Bhargava has ten years of work experience in product marketing and
research in the telecom domain. At Mahindra Comviva, he is serving as Manager in product
marketing for the mobile financial solutions portfolio. His areas of function primarily include

evangelizing Mahindra Comviva’s mobile financial products and their impact on transforming the
financial landscape globally.
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THE FINANCIAL INCLUSION SERIES | ARTICLE 04

LEADING THE PACK
FINANGIAL INGlIlSIIIN

In Sub-Saharan Africa |
Contmues,to Surge 3 "




When examining the global uptake of mobile money, Sub-Saharan
Africa readily springs to mind as a noteworthy case. Here’s why-the
region has (and will continue to) witnessed significant uptake of the
service. To illustrate, as per the World Bank’s Global Findex Database,
in 2014, 12 per cent of adults in the region had a mobile money
account, as against the global level of 2 per cent. Unsurprisingly, a
sea change has been witnessed since, with 21 per cent of adults in
the region holding a mobile money account. Amongst the mobile money
account holders, approximately half reported to have only mobile money
account, while the other half have both mobile money and financial
institution account. Country-wise, 73 per cent of adults in Kenya hold
mobile money accounts, followed by Uganda and Zimbabwe,

at 50 per cent.
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From East to West

Breaking it down further, in 2014, mobile
money accounts were largely concentrated in
East Africa. Currently, this includes countries
in West Arica and beyond. Interestingly, the
region houses 10 global economies where
more adults have a mobile money account
than one at a financial institution. This category

includes Burkina Faso, Chad, Cote d’lvoire,
Gabon, Kenya, Mali, Senegal, Tanzania,
Uganda, and Zimbabwe. In fact, in West
Africa, the share of adults holding a mobile
money account has increased to about 33
per cent in Burkina Faso, Céte d’lvoire, and
Senegal; 39 per cent in Ghana and nearly
45 per cent in both Gabon and Namibia.
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By and large, the trend in this region is clearly
inclined towards mobile money. To illustrate,
the report states that the share of adults
with an account at a financial institution has
increased by a mere 4 percentage points
since 2014. In comparison, the share of adults
with a mobile money account has witnessed
a twofold increase-9 percentage points. Of
course, the level of uptake within the various
economies themselves is chequered. To
illustrate, in Cote d’lvoire, the share of adults
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with only a mobile money account increased
by 8 percentage points, while the share with
both types of accounts or only a financial
institution account stagnated. In Burkina
Faso, Gabon, Ghana, and Senegal, there
were significant increases in the share of
adults with only mobile money accounts, as
well as in the share with both account types.
Meanwhile, in Kenya, Zambia, and Zimbabwe,
notable growth was registered in the share
with both types of accounts.

Mobile money accounts have spread more widel in Sub-Saharan Africa since 2014

Adults with a mobile money account (%)

Source: Global Findex database.
Note: Data are displayed only for economies in Sub-Saharan Africa

40-100

B No Data
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Strained Ties: Gender
and Account Ownership

This has remained largely unchanged since
2014. Economies that had no gender gap
earlier are, by and large, continuing in the
same vein, while the converse holds true as
well. There are, of course, exceptions to this
rule. For instance, no gender gap existed
earlier in Burkina Faso and Ethiopia. So,
while account ownership has grown by leaps
and bounds in these two economies, this
has also led to a double-digit gender gap in
this context.

An interesting question thus is; is mobile
money helping women obtain equal access
to accounts? The early signs are certainly
positive. Consider the eight economies
where 20 per cent or more of adults have a
mobile money account only: Burkina Faso,
Céte d’lvoire, Gabon, Kenya, Senegal,
Tanzania, Uganda, and Zimbabwe. These
economies all have a statistically significant
gap between the sexes in the overall share
with an account as well as in the share with
both a financial institution account and a
mobile money account.

However, Burkina Faso and Tanzania have
a gender gap in the share owning a mobile
money account only. This doesn’t hold true
for the others. In Céte d’lvoire, for example,
men are twice as likely as women to have a
financial institution account. Yet, women are
just as likely as men to have a mobile money
account only. In Kenya men are 18 percentage
points more likely to have a financial institution
account; they are also 18 percentage points
more likely to have both types of accounts.
But women are 11 percentage points more
likely than men to have a mobile money
account only.

So, while it seems as though the trend is
heading in that direction, it is just too soon
to tell for sure.
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Use Cases and Impact

In Africa, mobile money has become an
integral part of people’s lives. It is being
used for different kinds of payments, ranging
from remittances to payment for work. Mobile
money is slowly replacing cash and, of course,
benefiting people. A few key use cases include:

Domestic Remittances

In Sub-Saharan Africa, domestic remittances
are of vital significance. On an average,

45 per cent have reported sending or receiving
such payments. Gabon, Ghana, Kenya,
Namibia, and Uganda have the highest shares
of adults using domestic remittances, about
60-70 per cent. In many Sub-Saharan
African economies, the most common method
of sending and receiving remittances is
through the mobile handset. This, too, is
executed mostly via mobile money accounts.
In fact, amongst those sending or receiving
at least one domestic remittance payment
in Sub-Saharan Africa, most reportedly did
it using a mobile phone— through either a
mobile money account or an OTC service.
Kenya leads the pack with 89 per cent adults
sending or receiving domestic remittances
in the past year using an account, in most
cases a mobile money account. This is
evident from the fact that most popular mobile
money service across Africa like M-pesa,
EcoCash, Airtel Money and Orange Money
launched with domestic remittance as its
primary use case. Mobile money-based
remittances witnessed widespread adoption,
as this medium is quick, affordable, secure
and convenient, compared to cash.

Agricultural Payments

Many developing economies are agrarian
societies. A significant part of population is
typically dependent on producing and selling
crops and livestock. According to the Global
Findex, approximately 15 per cent of adults
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in developing economies receive payments
for the sale of agricultural products. Most of
these payments are in cash. However, in some
African economies, digital payments have
replaced cash payments, largely benefiting
farmers. In Ghana, Kenya, and Zambia about
40 per cent and in Uganda 32 per cent of
recipients reported receiving agricultural
payments into an account, in most cases a
mobile money account. Providing money
directly into farmer’s account reduces time
and costs associated with long distance travel
to receive payments. Farmers receive their
money on time and are able to properly invest
for their next produce, thereby increasing
productivity. According to the Better than
Cash Alliance, in Malawi, farmers who
received digital direct deposits for cash crops
invested 13 per cent more in their business,
compared to those who received the
proceeds from the sale of crops in cash.
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Financial Aid Payments

Use of digital financial service for disbursing
cash aid can benefit both the recipients and
the donor (an NGO or the government). For
recipients, digital payments services can lower
the cost of receiving payments. For example,
in Niger, receiving monthly social payments
on the mobile handset saved the recipients
20 hours in overall travel and wait time. For
governments, changing from cash to digital
payments can improve efficiency and reduce
corruption. In Niger, distribution of social
transfers through mobile phones instead of
cash reduced the variable cost of administering
benefits by 20 per cent.

Net, net, it wouldn’t be an understatement
to say that mobile money has clearly carved
a niche for itself in Sub-Saharan Africa. This
is, of course, merely the beginning.

Source: Global Findex Full Report, Better Than Cash Alliance Website

About the author: Jyotika Oberoi brings to the table over 14 years of work experience.
At Mahindra Comviva, she is a part of the marketing function. Her primary area of purview is
content marketing.




32 VRITT]I october 2018 The Financial Inclusion Series

Interviews
and Articles

- Srinivas Nidugondi’s article
Mint

Click to read...

- Srinivas Nidugondi’s interview
Total telecom TV

Click to view...

- Srinivas Nidugondi’s article
Irish Tech News

Click to read...

- Srinivas Nidugondi’s interview
CommsMEA

Click to view...

- Srinivas Nidugondi’s article
Silicon India Magazine

Click to read...

Digitally Viable
Payments

Click to read...



https://www.mahindracomviva.com/wp-content/uploads/2018/07/Article_Srini_Mint-Newspaper_6July2018-1.pdf
https://irishtechnews.ie/digital-payments-trends-will-take-centre-stage-in-2018/
https://www.khaleejtimes.com/digitally-viable-payments
https://www.youtube.com/watch?v=CboFJ3x9vNY&feature=youtu.be
https://www.siliconindiamagazine.com/magazine/structured-cabling-and-mobile-accessories-special-september-2018/#page=8
https://www.commsmea.com/video/17456-video-mahindra-comviva-targets-the-financial-market-with-a-comprehensive-strategy?page=62

The Financial Inclusion Series V RITT]I october 2018 33

- Rafael Olivares’ interview
La Republica

Click to read...

- Srinivas Nidugondi’s article
Communications Today

Click to read...

- Rafael Olivares’ interview
Dinerio

Click to read...

- Mahindra Comviva mentioned
in the article
GSMA

Click to read...

- Srinivas Nidugondi’s article
CommsMEA

Click to read...

-Ritvik Sinha’s interview
Ighie

Click to read...

From Conversation
Commerce to Less Cash:
India’s Smartphone Revolution

Click to read...



https://www.communicationstoday.co.in/services/what-to-expect-in-digital-payments-in-2018/
https://www.mahindracomviva.com/wp-content/uploads/2018/06/Article_Srini_CommsMEA Mag_June 2018.pdf
https://www.mahindracomviva.com/wp-content/uploads/2018/05/Article_Suresh_Connect-World-Magazine_India-Issue-2018.pdf
https://www.larepublica.co/empresas/mahindra-comviva-sello-alianza-de-servicios-con-telefonica-y-banagrario-2757161
https://www.dinero.com/empresas/articulo/negocios-del-sector-tecnologico-en-colombia/261352
http://www.igihe.com/amakuru/u-rwanda/article/abahanga-mu-bya-mudasobwa-bagiye-guhuza-imbaraga-mu-kunoza-imikorere-ya-mobile
https://www.gsma.com/mobilefordevelopment/programme/mobile-money/highlights-from-the-mobile-money-hackathon-in-

34 V RIT T october2018 The Financial Inclusion Series

Awards

Click to read...

Click to read... '

Click to read...

Click to read...

Click to read...

Airtel Tanzania and
Comviva jointly win
The RemTECH Award 2018

Click to read...



https://www.mahindracomviva.com/news-events/comviva-wins-digital-impact-awards-africa-2018-mobiquity-platform.htm
https://www.mahindracomviva.com/news-events/comvivas-payplus-unified-payment-acceptance-solution-wins-asia-communication-award-2018.htm
https://www.mahindracomviva.com/news-events/airtel-tanzania-comviva-jointly-win-remtech-award-2018.htm
https://www.mahindracomviva.com/news-events/cassava-fintech-comviva-win-east-africa-com-award.htm
https://www.terrapinn.com/conference/telecoms-world-middle-east/2018-awards-winners.stm
https://emergingpaymentsawards.com/2018-winners/

The Financial Inclusion Series V RITT]I october 2018 35

Analyst Mentions

Mahindra Comviva
mentioned in the report
Click to read...
Mahindra Comviva
mentioned in the report
C|ICk to read..
Mahindra Comviva Mahindra Comviva
mentioned in the report mentioned in the report
Click to read... C||ck to read..

Mahindra Comviva
mentioned in the report

Click to read...

Gartner - Hype
Cycle for ICT in Africa, 2018

Click to read...



https://www.gartner.com/doc/3884466?ref=AnalystProfile&srcId=1-4554397745
https://www.gartner.com/doc/3883690/hype-cycle-future-csp-network
https://www.gartner.com/doc/3884090/hype-cycle-ict-africa-
https://www.gartner.com/doc/3882905/hype-cycle-ict-india-
https://www.gartner.com/doc/3884070/hype-cycle-digital-banking-transformation
https://www.gartner.com/doc/3884275/hype-cycle-personal-technologies-

36 VRITT]I october 2018 The Financial Inclusion Series

Mahindra Comviva
mentioned in the report

Click to read...

Mahindra Comviva
mentioned in the report

Click to read...

Mahindra Comviva
mentioned in the report

Click to read...

Mahindra Comviva
mentioned in the report

Juniper
Research -
Mobile Wallets:
Service Provider Analysis,
Market Opportunities and

Forecasts 2018-2022

Click to read...



https://www.gartner.com/doc/3883963/hype-cycle-digital-commerce-
https://ovum.informa.com/resources/product-content/telco-services-innovation-radar-1q18
https://www.juniperresearch.com/researchstore/fintech-payments/mobile-wallets/subscription/subscription
https://www.juniperresearch.com/researchstore/fintech-payments/contactless-payments/subscription/contactless-payments-subscription
http://www.qyreports.com/report/global-mobile-money-market-report-trends-size-share-analysis-estimations-and-forecasts-to-2023-81641/

The Financial Inclusion Series V RITT]I october 2018 37

Mahindra Comviva
mentioned in the report

Click to read...

Mahindra Comviva
mentioned in the report

Click to read...

Mahindra Comviva
mentioned in the report

Click to read...


http://www.qyreports.com/report/global-digital-money-transfer-service-market-growth-trends-and-forecast-2018-2023-82197/
https://www.wiseguyreports.com/reports/3215213-global-mobile-money-market-report-2018
https://www.infiniumglobalresearch.com/automotive/global-mobile-payment-technologies-market

38 VRITT]I october 2018 The Financial Inclusion Series

Press Blogs
Releases

Click to read... Click to read...

Click to read... Click to read...
Comviva’s
payPLUS

Unified Payment
Acceptance solution
nominated for GSMA Asia
Mobile Awards 2018

Click to read...



https://www.mahindracomviva.com/news-events/comvivas-mobiquity-money-powers-colombias-first-100-per-cent-digital-financial-service-movii.htm
https://www.mahindracomviva.com/news-events/banco-agrario-telefonica-colombia-comviva-collaborate-launch-electronic-money-solution-farmers-rural-population-colombia.htm
https://www.mahindracomviva.com/news-events/comvivas-payplus-unified-payment-acceptance-solution-nominated-gsma-asia-mobile-awards-2018.htm
http://blog.mahindracomviva.com/what-to-expect-in-digital-payments-in-2018/
http://blog.mahindracomviva.com/mobile-money-interoperability/

Busines}s_;bf Tomorrows. The
ahindra Group. Its extensive
customer value management,
ervice providers to enhance customer
indra Comviva’s solutions are deployed

. C le to deliver a better future. 016, the company acquired a controlling stake in
Advanced Technolog ions (ATS), a leading provider of mobility solutions to the telecom industry in
Latin Americato strengtv its in-region presence

Disclaimer

Copyright © 2018: Comviva Technologies Ltd, Registered Office at A-26, Info City, Sector 34, Gurgaon-122001, Haryana, India.

Allrights about this document are reserved and shall not be , in whole or in part, copied, photocopied, reproduced, translated, or reduced to
any manner including but not limited to electronic, mechanical, machine readable ,photographic, optic recording or otherwise without prior
consent, in writing, of Comviva Technologies Ltd (the Company).

The information in this document is subject to changes without notice. This describes only the product defined in the introduction of this
documentation. This document is intended for the use of prospective customers of the Company Products Solutions and or Services for the
sole purpose of the transaction for which the document is submitted. No part of it may be reproduced or transmitted in any form or manner
whatsoever without the prior written permission of the company. The Customer, who/which assumes full responsibility for using the document
appropriately. The Company welcomes customer comments as part of the process of continuous development and improvement.

The Company, has made all reasonable efforts to ensure that the information contained in the document are adequate, sufficient and free of
material errors and omissions. The Company will, if necessary, explain issues, which may not be covered by the document. However, the
Company does not assume any liability of whatsoever nature , for any errors in the document except the responsibility to provide correct
information when any such error is brought to company’s knowledge. The Company will not be responsible, in any event, for errors in this
document or for any damages, incidental or consequential, including monetary losses that might arise from the use of this document or of the
information contained in it.

This document and the Products, Solutions and Services it describes are intellectual property of the Company and/or of the respective
owners thereof, whether such IPR is registered, registrable, pending for registration, applied for registration or not.

The only warranties for the Company Products, Solutions and Services are set forth in the express warranty statements accompanying its products
and services. Nothing herein should be construed as constituting an additional warranty. The Company shall not be liable for technical or editorial
errors or omissions contained herein. The Company logo is a trademark of the Company. Other products, names, logos mentioned in this
document, ifany , may be trademarks of their respective owners.

Mahindra

COMVIVA




